iImagingBiz

Media Prospectus

imagingBiz uniquely presents original, high-level content
relevant to managers of medical-imaging practices,
centers, or departments, whether C-suite executives or
radiologists. This content reflects our significant investment
in experienced editorial staff, thoughtleader authors,
and imaging-specific business writers. As wel, it reflects an
extraordinary degree of access to real-world issues and
trends of greatest concern to imaging decision makers—
access gained by way of our radiology consulting
business. The result: Invaluable reading because we write
about what we learn as active workers in the imaging

profession.

Quality content alone, however, cannot deliver a large
and growing readership. It additionally requires an

aesthetically superior editorial environment, one consisting

of attractive, accessible, functional pages. This is why

smart managers—those eager for success—turn first and
foremost to the imagingBiz family of news products for the

insights they need.
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Content that martters, in the form thal makes sense









The imagingBiz Family of e-Journals

Reach More
Readers, Influence
More Minds With
These High-impact
Electronic Impression
Opportunities From
imagingBiz

Our first e-journal, ImagingBiz.com, began in 2005 as an

outreach for the executives running the radiology practices, imaging centers, and health systems
for which Curtis Kauffman-Pickelle consulted. ImagingBiz.com was embraced by the radiology
vendor community for its category-exclusive sponsorship opportunities and its ability to cut
through the clutter in the heavily marketed radiology environment. Our family of e-journals has
expanded since to include a collection of highly targeted, single-sponsored e-journals covering
a variety of topics.

Custom content development is a specialty of imagingBiz. We have a proven track record
of creating and producing single-sponsored niche e-journals—with customized circulation
(and with keen relevance to readers)—that coordinate with your messaging. We also offer the

following additional opportunities:

* reader-survey campaigns
* internal company newsletters
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ImagingBiz.com

ImagingBiz.com is the radiology industry’s monthly touchstone for
business intelligence, legislative/regulatory news, trend spotting,
and commentary from thought leaders. Since its inception in
2005, ImagingBiz.com has been bringing decision makers in
radiology the news and analysis they need.

FREQUENCY: Monthly
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RadInformatics.com

Radinformatics.com is an imaging-informatics resource
for radiologists, administrators, and imaging-informatics
professionals, featuring interviews and IT solutions for common
problems faced by radiology services in all settings. Past themes
include security, enterprise archiving, distributed reading, and
mobile imaging.

FREQUENCY: Bimonthly

® customer newsletters

* brochures and pamphlets
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HealthCXO

The interests of health-care decision makers on the practice and
hospital sides of the industry are more aligned now than ever
before. HealthCXO.com was launched in 2011 to bring these
two constituencies coverage of cutting-edge management
practices and innovative solutions for responding to a rapidly
evolving health-care environment.

FREQUENCY: Bimonthly

RadAnalytics.com

Driven by health-care reform and pay for performance, the need
for clear and comprehensive intelligence on every aspect of
the radiology service line has never been greater. RadAnalytics
is a quarterly e-publication dedicated to obtaining actionable
information from practice data.

FREQUENCY: Quarterly



The imagingBiz Family of e-Journals

Medical Imaging Review Health IT Executive Forum

As radiology’s marketplace becomes more competitive and Health IT Executive Forum brings leaders in HIT the high-level
reimbursement continues to trend downward, leaders in the field reporting and analysis they need to make decisions. It also
must stay reactive to every change. Medical Imaging Review connects these leaders through a variety of interactive features
covers new trends and emerging concerns in radiology, bringing that inspire conversations based on content.

decision makers the intelligence they need to innovate and
evolve.

FREQUENCY: Quarterly

FREQUENCY: Quarterly

Custom Content, Personalized Service

Thinking of producing a print or email newsletter for your customers or employees? A survey campaign? A press release? Advertorial?
Brochure? Then letimagingBiz make it easy for you. Our team of industry-experienced writers, editors, and graphic designers stands ready
to help you create high-impact, compelling, persuasive special content tailored to your exact requirements. Reach more eyes, turn more
heads, and influence more minds with imagingBiz.

CONTACT: Sharon Fitzgerald, Sales and Marketing Director, (330) 835-3640, sfitzgerald@imagingbiz.com
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The Portal of imagingBiz: Where It Al Comes Together

www.magingBiz.com
Your Portal to the Content That Matters for Leaders in Radiology.

Long a repository of all content generated by the imagingBiz staff, our website took a leap in 2011 to add frequent news updates
on the business news relevant to radiology. In 2012, we will enhance the site with additional content generated by industry-expert
reporters with the introduction of several exciting new features.

* Headline aggregation: Now, read (in one convenient place) all the news that matters to diagnostic-imaging executives.
* Social-media sharing: Pass the word more quickly and easily about our must-have original research and infographics.

* Take it everywhere: Forthcoming iPad and mobile-phone apps allow readers to view imagingBiz news and get updated
on the go.

* Fresher perspectives: We welcome aboard a number of new contributors who understand, as few others do, the top issues
affecting the business of diagnostic imaging.

Custom Content, Advertising Opportunities

Over 3,000 pages of content on a site with a database-driven back end, opportunities to promote your message abound on our
portal and can be targeted as specifically as the advertiser wishes. Banners, webinars, and rich media minisites are among the
offerings.

CONTACT: Sharon Fitzgerald, Sales and Marketing Director, (330) 835-3640, sfitzgerald @imagingbiz.com



The People of imagingBiz

Curtis Kauffman-Pickelle

CEO

ckp@imagingbiz.com

Since 1983, Curtis Kauffman-Pickelle has been

in the forefront of radiology communications. As
the publisher of Applied Radiology magazine
and the founding publisher and editor of Imaging
Economics magazine, Curtis established a new,
higher standard for reporting on the critical issues
that affect every area of this vital health-care segment.

Today, those standards continue to climb. As the founding publisher of
both Radiology Business Journal and ImagingBiz.com, and as a nationally
recognized speaker, Curtis continues to provide the thought-provoking,
high-level content desired by today’s radiology leaders.

Cheryl Proval

VICE PRESIDENT, PUBLISHING
cproval@imagingbiz.com

Cheryl Proval is vice president of publishing for
imagingBiz and editor of Radiology Business
Journal. In 2006, she helped launch the monthly
e-journal ImagingBiz.com with Curtis Kauffman-
Pickelle. In 2008, they launched a next-generation
print journal, Radiology Business Journal.

Prior to joining imagingBiz, Cheryl served as publisher and editor of Imaging
Economics, a position she held for nine years. A 35-year veteran of the
publishing industry, she graduated from the University of Delaware with

a bachelor’s degree in History, and she continues to be intrigued by the
stories that shape our world.

Cat Vasko

EDITOR
cvasko@imagingbiz.com
Cat Vasko is the editor of ImagingBiz.com and an
accomplished writer whose in-depth features,
news, and case studies are familiar to readers
of allimagingBiz publications. She launched the
47 company’s meeting-coverage blog, StatRead,

in 2008, and is the resident social-media expert,
maintaining the imagingBiz Facebook page and delivering regular tweets
to the industry via Twitter. She holds a master’s degree in English from Boston
University.

Kris Kyes

TECHNICAL EDITOR

kkyes @imagingbiz.com

Kris Kyes is technical editor forimagingBiz. As

an editor and writer, she has been covering the
business of health care since 1985; before that,
she was a medical librarian involved in MEDLINE
projects in the Middle East and in US teaching
hospitals. She holds bachelor’s degrees in Informatics and Modern
Languages.

Lena Kauffman

WEB EDITOR

Ikauffman @imagingbiz.com

Lena Kauffman is Web editor forimagingBiz.

She is a graduate of the Northwestern University
Medill School of Journalism. She edited a number
of health-care publications for Medical World
Communications, including Home Health Care
Dealer/Provider and Sleep Review. Lena also has
an extensive background in medical group marketing, having spent three
years as a writer/editor for the Palo Alto Medical Foundation.

David Rosenfeld

STAFF WRITER
drosenfeld @imagingBiz.com
David Rosenfeld has more than 10 years of
experience practicing journalism. He spent the
past six years in Portland, Oregon where he
became one of the state’s foremost healthcare
‘ policy journalists. His reports for Oregon Health
News and later The Lund Report, which David
helped found, were influential among statewide leaders. This past year, he
appeared frequently on numerous radio programs to talk about pending
legislation and ongoing industry news. He also reported for the Portland
Business Journal, The Oregonian and Medical News Inc. Before that he
worked as a general assignment reporter for dailies and community
weeklies in Arizona, California and Alaska.

Patrick Walling

ART DIRECTOR

pwalling @imagingbiz.com

Patrick Walling is art director of Radiology Business
Journal. Previously, he was art director of Imaging
Economics and Medical Imaging magazines, and
he has been working in the graphic-design field for
the past 13 years. He graduated from Cal Poly San
Luis Obispo with a bachelor’s degree in Applied
Art and Design.

Robert EImquist

WEBMASTER

relmquist @imagingbiz.com

Robert EImquist is webmaster for the imagingBiz
portal and publications. Previously, he held

the position of production manager and web
developer for Medical World Communications
and Ascend Media for seven years. He got his start
in publishing as managing editor for Gamefan
Video Game.
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General Advertising Rates B/W Mechanical Requirements
Space 1x 3x 6X 12x Trim Size Bleed Size
Full Page $4,679 $4,553 $4,223 $4,334 WIDTH x DEPTH WIDTH x DEPTH
Island Half 3,290 3,208 3,075 2,980 Full Page 81/8” x 10 7/8” 83/8”x111/8”
1/2 page 2,961 2,855 2,770 2,690 Two-page Spread 16 1/4” x 10 7/8” 16 1/2” x 11 1/8”
1/3 page 2,115 2,020 1,960 1,915 1/3 Square 411/16” x 4 11/16”

o 1/3 Vertical 21/4"x97/8”

Preferred Position $500 extra per page T — T

Inside Covers. ..., $700 extra per page* T— T

BackCovers.............oouuuiin.n. $950 extra per page*

*Covers are available only in four-color process 1/2 1sland 411/16" x 7"

**5th color option at extra charge.

BLEED: Available at no additional cost. Keep all type and logos % inch from the trim. No exceptions.

Color Rates (in addition to space cost): |

Standard or matched inks .. ............ $650 from trin

Four-color process . .................. $900 Full Page

**Metalliccolors .................... $1,300 l 1/2 Page

Production Requirements roreents

PREFERRED AD FORMAT:

Email a press-quality PDF/PDFX-1a. All four-color material must be
CMYK and all two-color material must be K+PMS or standard color.
TIFFs and JPEGs are also acceptable. Files over 8MG must be uploaded
to our ftp site or sent on disc. Please contact us for instructions for 1/2
uploading to ftp. Island

COLOR PROOFS:
Provide a Fuji PictroProof, Imation Matchprint, Kodak Approval, or
any other SWOP color proof by the materials deadline to ensure the

accuracy of color proofing on press. Issuance, Closing Dates, And Cancellations
. e In 2012, Radiology Business Journal is a bi-monthly journal, published
2012 On-Line Opportun Ities six times annually. Cancellations in writing must be received prior to
E-Journal Article sponsorship . .......... $6,500 the published ad closing date. Cover positions cannot be cancelled
Single sponsored E-Journals .. .......... $16,000 unless written notice is received 90 days before closing date. Publisher
Email blasts reserves the right to charge a short rate for cancellations. Short rate
Material provided: ... ............... $4.500 will reflect the earned frequency and any waived position charges
Wecreate: .. ........... ... ... ..... $6,500
Banner ads (4 month commitment minimum) Inserts . .
Road block: -+ -+ $3,000/Month For ad space costs and bindery charges, contact your advertising
TOWer: .. $2,000/Month representative.
Small Tower: . ....... ... i, $1,500/Month
Article ad: . ... ..\ $1,200/Month Payment Terms
Show/conference blog sponsorship: . . . . . . $7.500 Payment is due within 30 days of the invoice date; the publisher may
Forum sponsorship . . . ................ $12,000 bill separately for ad work.
Webinars . ............ ... ... ...... $12,500 AGENCY COMMISSION:
Survey Sponsorships . .. ............... Consult publisher To recognized agencies, 15% of gross billing is allowed for space,

color, and position (on invoices paid according to publisher’s terms).
For conversion charges, reprints, or any mechanical operations, no
commission is allowed. The agency’s commission will be forfeited on
invoices not paid in accordance with the terms stated.

FOR ADVERTISING INFORMATION, CONTACT:

o
Editorial Office Sharon Fitzgerald, saces & warkerinG biRecToR

IMagingE2iZ 17291 Irvine Bivd. Suite 105, Tustin, CA 92780 Ph: 330-835-3640 Fax: 714-832-6406

ForLeaders In Medical Imaging Services www.imagingBiz.com sfitzgerald @imagingbiz.com





